Abstract. In the process of seeking to fulfill the audience needs from online journalism, the World's most important medias have managed to perform and finalize the experiment "eye-follower". As a result, reader's areas of interest while they are browsing the internet while using information technology equipment are obtained. Therefore, CCN, BBC and The Guardian used the data from this experiment to design their online portals, and in the way how they are going to write articles, together with the illustration of other elements. Moreover, this paper covers the research of using the approach of this experiment also in online portals in our country and in the region. Subject of analysis are five portals from Republic of Kosovo:
Ideal model of online Journalism, not followed in Kosovo and region
Introduction
The main concern with the internet is that it removes concentration/focus from the people. It is even scientifically proved that the golden fish has more focus and concertation in comparison to the human. Internet's average reader is only focused for eight seconds, while golden fish is focused for nine seconds. Hence, there are several writing rules which should be followed to be able to keep the reader's attention as much as possible, therefore making them read our text. These rules are followed by main international medias including CNN, BBC, Guardian and many others but also humans while writing marketing news.
2.Fundamental writing rules for web
Rules for writing in web were established by researching the way how people read the digital media. This was shown by a device called "eye-follower", which was placed in the people heads and could show in which part of the screen the reader is looking.
Research results were used to set the rules for writing in the web platform: People do not read your texts, instead they scan them.
What does "scanning" mean? It means that people open your text, look at the title, read the beginning of the text, then move to the second paragraph, then move down to the first subtitle, look left and right and then get back to the beginning. Simply said, one "stihik" read, eyes look up in every direction and almost no one reads the entire text carefully, line by line. In only rare cases the person reads the text completely. Below is an explanation of the process during a session with "eye-follower". It is scary. After a hard work and a lot of energy consumption to plan each word and sentence in our text and people open it and stay indifferent toward our text. No need to complain, instead let's use these results to be able to write texts according to the reader's requests. What do people think? The fact that a user might click the text doesn't mean that they are going to read it. Initially, their intention is to check on whether it is worth to read that text, how much time they need for it and if the text is interesting enough for them. How is this achieved? In the first step "they fly through the entire text". During this "fly" through the text they can decide if they are going to start reading it, this means that in case they are dealing with a text which doesn't followed these rules, they will move away without reading it. Hence, please do not philosophize and do not use the following. Follow the advices below: First, the text width should be around 80 characters. Depending on the web page, it can fall within the scope 70 -90 characters. Moreover, the left and right margins from the text should be of the space that two big letters have. Again, depending on the webpage the space might be larger but not smaller. If the text is limited with strict lines in the sideways then the people might be in tension since it feels like holding them blocked into an elevator or similarly. The length of the paragraph is very important. Tend to write paragraphs of 3-4 lines long, and in cases you need to include more dynamic into the text than you can extend the paragraph to a maximum of 6-7 lines. At first glance, all these might influence the reader's mind by creating the impression that the text is interesting. During the initial text scan that reader performs, you can take his attention by using bold in the key words. Please do not over use it. One text which contains a lot bolded words or parts creates the impression that it is either very important or not important at all. Be careful with the outdated ideas like "Subtitle explains the topic which is being cover in the text" for the subtitles or middle titles. In the internet texts, middle title is used as a feature to keep the level of attention. You can use a middle title in the text as soon as you think that it is needed. If several paragraphs have been written and there is not any good explanation photo, then it is the time to add a middle title. Please bear in mind that the potential user may have simultaneously several tabs opened and in the meantime, they receive continuous notifications from social medias. Let's create a text content which keeps the readers linked with your text and tab until they you're your text completely. Another frequent mistake noticed is regarding the font size which is used in the published text. There is no predefined rule about the font size, however you can be the best measurement instrument. After browsing through various webpages and seeing various font sizes then determine what is best for your eye, and use the same for your text. If there are still doubts, then it is good to consult with professionals in the design area, and they should be able to support you in this direction. A more important element rather than the selected font, is the fact that title, subtitle and middle title should have a special font, for example, a larger font should be used to attract the users' attention. Always use the principle of the inverted pyramid (but this is not like in the classic journalism).
The invented pyramid is the most important element of writing for web, which does not stand for the classic journalism. In the classic journalism, we have learned that the inverted pyramid is interconnected with the content of the entire text. So, at the beginning of the text are provided the main elements while the other part of the text consists of less and less important elements, descriptions and fact with less interest and value. Almost similar behavior exists also in the digital media but a slightly different. This model deals with every paragraph within the text and not only, it deals with each sentence, and not with the text as an entirety. Why? Let's get back to the experiment mentioned above "eye-follower". Tests have shown that the reader while scanning the text, he/she reads only the beginning of each paragraph. Therefore, this scanning is the determination factor on whether he/she is going to read the text or not. Similarly, also the middle titles, photos and other highlighted factors within the text are scanned. If the important facts and keywords are not part of the beginning of the paragraph and/or middle titles then the reader won't see it while scanning and may ignore the text. Therefore, the attention of the reader will raise proportionally with the important elements and keywords being added into the above-mentioned places. Always, always, always use the inverted pyramid method in your Facebook posts.
3.How much is the rule followed by online medias in Kosovo and region?
To determine if this experiment is followed in practice we have analyzed numerous news portals in Kosovo and region. Subject to the analysis are 5 portals in Kosovo, 2 in Albania, 2 in Macedonia, one in Croatia, one in Bosnia, one in Montenegro, and one in Serbia. For analysis purpose, the text "Bizneset thonë se në Kosovë "nuk ka papunësi" por ka "papunëtorë" has been taken from "koha.net" portal in 28th of July 2017. The text width in this portal is always smaller than preferred based on the experiment explained above. Most of the sentences contain 55-65 characters.
Example: Në Kosovë pothuajse për çdo vit, kompanitë private, konkretisht = 63 ato në sektorin e bujqësisë, ndërtimtarisë dhe lokalet shërbyese, = 65 përballen me problemin e punësimit sezonal të punëtorëve. = 57
Regarding margins, this portal is special, because the size of the left margin is similar with the one of this experiment, so about two capital letters, while the right margin is very big, almost 20 small letters. Whenever the news is a bit longer than usual, the portal usually places a subtitle which does not differ from the other part of the text regarding the font size, instead it is highlighted in bold. Moreover, subtitle does not tend to be "a short summary of the text", but only "the beginning of the text marked in bold". The paragraph width it is generally acceptable. The text subject of analysis contains 21 paragraphs where the smallest one has 2 rows and the largest longest one has 7 rows. A photo from the archive is included in the beginning of the text, while there isn't any other photo included in the rest of the text. Even though the nature of the text is to be a long text for an online media, it does not contain any middle-title. Despite the first paragraph, in the text you cannot find any other word or sentence highlighted in bold, while the font is of standard size. In the other hand, the portal does not other the technical capability to increase the font size, which would ease the reading for persons who have trouble in reading. In the classic journalism, we have learned that the inverted pyramid is interconnected with the content of the entire text. This rule applies also for the online media. However, it is not sufficient to attract and keep the reader for a full text read. Despite the fact of using the inverted pyramid, also each paragraph should include sufficient elements to seem like a mini-pyramid. Regarding the content, the satisfactory level of correlation between title and content is very low. In fact, the title might include "demarcation", while the beginning of the text does not deal with this topic at all -it focuses in the "corruption" fighting, as one of the crucial elements to get visa liberalization. In general, if this portal offered an acceptable technical solution, then the order of the crucial elements in the beginning of the paragraphs is not such attractive, therefore it cannot be considered as a good solution which would serve as a bait for the reader. The other portal subject of analysis, "indeksonline.net", in most of the cases uses standard rows which fall within the parameters of our research, around 80 characters within a row. Text does not include a standard subtitle, but likewise in most of the portals, the initial paragraph is written in capital letters and marked with bold. There is only on photo in the beginning, while throughout the text, instead of other illustrations there are two advertisements, one after the first paragraph and the other after the seventh paragraph. There are no middle titles nor words or sentences marked in bold.
Text has 16 paragraphs, where the longest one contains 4 rows and the shortest one contains 1 row.
Referring to the mini-pyramid principle, the text contains attractive paragraphs and initial words which are attractive in the beginning of the paragraph. However, based on the principle that the reader usually scans the text with one quick view to determine if he/she is going to read the text or not, therefore the advertisements which create a significant space between paragraphs seem to be discouraging for the reader. Portal "zeri.info", utilizes even shorter rows. Generally, they include 60-65 characters per row, which obviously is much less than the preferred model based on the research that is being performed.
Example: Njohës të rrethanave politike në vend kanë vlerësuar se bllokada = 64 institucionale në vend mund të zgjasë deri pas përfundimit të =61 zgjedhjeve lokale në vend, e të cilat do të mbahen më 22 tetor të =65 këtij viti, shkruan sot, gazeta Zëri.
In addition to the other portals "zeri.info" uses a classic subtitle marked in bold which tends to form a summary of the main topics in the text. Moreover, the text contains three middle titles which make it much more attractive. There is only on standard illustrations in the beginning of the text while the rest of the text does not contain any photo. Margins in this portal are a bit more specific. While in the first five paragraphs the margins are standard and there is no feeling of gaps or bottlenecks, after the fifth paragraph it seems like a boat in the ocean, where margins in both sides of the text are larger than the text itself. Another issue which might prevent the reader from focusing in the text is that in the first part there are also publications sideways which contain one title and a bit photo and take the reader's attention more than the main text itself. Text contains 28 paragraphs, the longest one is 6 rows but the majority are 4-5 rows long, which falls within the best practices. There are two advertisements within the text, one in the beginning and the other after the third paragraph which create a small discontinuity of the text and might affect enough the readers decision on whether to read the text of not. Here, the text can be considered as generally complaint with the mini-pyramid principle, which is achieved by the usage of middle titles and attractive citations which are selected to start the paragraphs with.
In the Tirana's portal "shekulli.com" the standard rows are all above the ideal model of 80 characters, and generally they tend to exceed the higher preferred limit of 90 characters. While the other Tirana Portal subject of analysis, "top-channel.tv" has a different page structure with rows that rarely utilize more than 60 characters but in most of the cases are 10 characters smaller.
Example: Ardhja për të jetuar në Shqipëri e pensionistëve nga vendet e =61 Bashkimit Evropian mund të jetë një mundësi e mirë për =54 ekonominë e vendit për të rritur të hyrat në valutë. =52
Text does not contain highlighted subtitles or middle titles, nor any sentence highlighted in bold.
There is a standard illustration in the text header. There are seven paragraphs which include from 2 to 6 rows. There is a good selection for the words which are used as paragraph starters, and there are no advertisements to discourage the reader to start reading. Instead, the margins (photos) are not well placed. There is too much empty space in both sides, which is quite discouraging and as per the research basis it is an unattractive element for the reader.
Completely out of the standards considered for this research is the portal from Skopje "zhurnal.mk". This portal is one of the most read portal in Albanian language in Macedonia and utilizes row structure which is above 90 characters and has the tendency to generally use long rows.
Example: "Dështimi i këtyre partive ka qenë që në start. Për shkak të miopisë së tyre politike dhe lakmisë =98 për pushtet, pranuan të hyjnë në qeveri pa ato kërkesa që dilnin nga Deklarata e përbashkët e =93 partive politike shqiptare, e njohur si "Platforma e Tiranës". =62
Text has eight paragraphs, two of them have 9 rows, and the shortest one has 2 rows. There is no subtitle nor highlight in the beginning of the text, likewise there are no middle titles. Illustration and the text in the beginning are separated by an advertisement. Right margin falls within the standards, even though it may lose the focus of the view in the text, because the right margin is full of photos. While in the left side, the margin includes a very wide area, almost as half of the text. The beginning of the paragraphs is not enough attractive to initiate a read, where you have the idea (in two-three cases) that the paragraphs are created only that they include less rows. However, this portal is closer to meet the ideal model compared to the other Albanian portal in Macedonia "lajmpress", where the standard rows contain 140 characters, which means double of the ideal row size. Text is illustrated with logos of six political parties, with no subtitle nor middle titles. However, the text contains three paragraphs, one would be 9 rows long, the second one 4 rows and the last on 8 rows long. The initial paragraph words are not well selected to capture the readers' attention. Margins fall within the standard model subject for this analysis. Similar with the state of the portals in Albanian language, is also the state of portals also in the region. Croatian portal "jutarnji.hr" has a row structure within the borders of our ideal model, with standard rows of 80 characters.
Example: Uragani Harvey kaloi në tokë në brigjet e Teksasit dhe përfshiu qytetet Corpus = 73 Christi e Rockport, ku dëmet ende po vlerësohen, dhe po shkon shumë më ngadalë, për ç'shkak =86 ekziston rreziku real se do të pasohet nga vërshimet katastrofave=79
Text does not include any subtitles nor middle-title, but in some of the paragraphs there are some words marked in bold, which are used as key points to understand the topic. One special characteristic of this portal is that after two-three paragraphs there is a photo or short video which makes the read much more attractive. In total, text has 10 paragraphs, where each of them has 4-6 rows. The paragraphs start with information and facts that are attractive and generally fulfill the criteria of the text written in some mini-pyramids. Regarding margins, they are out of standard and therefore offer the idea of a gap. Similar state is also noticed in the Serbian portal "b92.net", where the row width is also around 80 characters. 
Conclusion
Will the reader stay or move somewhere else? Are there enough distinctive elements which could affect the readers to decide in their first sight if the text is worth reading or not? Generally, none of the portals under investigation does not fulfill all the requirements based on the research taken as a sample. Regarding the row width, it is clearly noticed that only half of the portals use standard rows while the others generally have longer rows which are weary for reader's eyes, while some portals used shorter rows. An improved state seems to be at the paragraph width, where it is shown an increased awareness building in terms of writing short paragraph, even though there are two cases when this is not considered at all. Only less than half of the texts fulfill the important criteria of writing in the form of mini-pyramid. In most of the cases, you have the impression that the new paragraph has been started just to fulfill the criteria of short paragraph, rather than finding one important element to start the new paragraph with an attractive topic or issue. Almost in all the portals you have the impression that they are facing dilemma between traditional text in hardcopy media and text in news portal while choosing the proper text structure. Generally, they hold an improvised subtitle (marked in bold but without a subtitle content) and rarely middle titles. Most of the portals use only one picture in the text header and consider this to be enough. Even though a longer text with numerous pictures would make it much more attractive. While the margins topic is not handled in priority by the none of the portals even though a technical solution in this case would increase and maintain the amount of readers. Two interesting behaviors are noticed in this direction, either there is a huge blank space or a space filled with pictures in the margins section. Nevertheless, it seems to be more attractive and relevant to the reader when they do not see a huge blank space but instead they see some pictures. Adding the fact that advertisement is noticed to be in the beginning of the text and after two-three paragraphs then it can be stated that the news portals in Kosovo and region did not focus on finding professional elements to attract the readers. They were constantly searching for new elements which would possibly attract the reader. Fake titles, which are not filled with content, fake photos, attractive facts but unverified, trivial personages, cheating by hiding the name where the important event has happened and similar elements should be crucial points for the portals to try and compete with quality news and proper design selection. These two elements improve the media by making it more attractive not only in the online journalism but in all types.
